TrendER

Understanding
The Multifaceted

Consumer

Market Research &
Advertising Agency



— Market research & advertising agency

We offer consumer research and creative communication.

This means that the distance between market research insights and
creative 1deas 1s short, and therefore brands and marketers can
immediately act on insights to achieve relevance and impact for

business objectives.
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— Our Services



“SEER FIRST TO UNDERSTAND
BEFORE BEING UNDERSTOOD”




We provide insights grounded in
robust automated science for
faster, smarter business decision
support
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— Our research credentials

(¥ We pioneered online consumer panels for research in AFRICA

0000

EXPERTISE TEAM TECHNOLOGY EXPERIENCE PARTNERSHIPS
World class -
expertise and We have a dedicated We have the best of  \we have set up complete International partnership
experience on reanm, whose so-le breed software panel management & with London based Fly
moinDIe and online focus is on keeping applications thatare = ¢, -\ey solutions for local Research and work with
hnol lied the panel health above affordable and scalable  (Te|kom) and conducted major SA research
tezo ni:j)-'ba;)szclle stan.dard and the to suit budget, needs Global study for Dentsu companies (Ask Afrika,
methlgdologies and panellists happy and and time. Integrating Aegis Network in South Nielsen, Ipsos, BMI
oo engaged panel and survey  Africa, Nigeria, Ghana‘f Eighty20)




— Research capacity

Qualitative research

Quantitative research

Face to tace VOX POPS

(BASIC INFORMATION

31% LSM 4 AND BELOW
40%
SM5
23%

5% SM 6

BLACK OLOURED) INDIAN
74% 12% 3%

Tell Us About It has a high response and compliancy rate. Our insights community has the capacity to
deliver a nationally representative sample size of n=500 to n=20 000 on a single project.




— Consumer Insights

We are champions in the systematic
investigation into and study of materials and
sources, In order to establish facts, reach to 4
learnings and conclusions about your
consumers, business and your brands

We publish trends & consumer reports: Kasi
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HOW SOUTH AFRICAN WOMEN ARE REDEFINING
RESILIENCE IN LIFE AND WORK.
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we understand all levels of the market




— Research projects
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SOUTH AFRICAN TOURISM
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AYANDA NYATHI - @N_AYANDA

DECEMBER HOLIDAYS
SOUTH AFRICANS PLAN TO SPEND MORE THIS YEAR @ NCA
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We cover the latest trends and insight for the nation. This 1s
proof through ongoing media coverage of national TV
broadcast and radio stations and we continue to be the point
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NOW WE'RE TALKING

TrendER



— Our Creative Approach

IDENTIFY
Trend

Consumer behaviour
change or
development in a
general direction.

CREATE

UNDERSTAND

Peoples instinctive actions,
beliefs and set of values
that are the basis of human
behaviour

Understand the Consumer
Tension
Question conventions



Momentum
Metropolitan







TrendER OOH
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. ,\ TrendER

LOCAL UNDERSTANDING
CREATIVE RELEVANCE

.

LOCAL UNDERSTANDING.

-
pros CREATIVE RELEVANCE
market research & advertising agency |




TrendER OOH
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Understanding the

multifaceted
consumer

| Understc;hding the
| multifaceted
| consumer

TrendER

Market research & advertising agency

TrendER

Market research & advertleing agency
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JCDecaux Africa | Supporting SMME development




Ubank OOH

4 am Club
we see U
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Leroy Merlin New Store Launch OOH

Make your home
the best place to live

IERLIN.CO.ZA
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Internal
Comms &




Internal comms

Mvuyi Mntwapi
Head of Human Resources
Africa

In conversation with May 2023

e .}g Women of 11:00 SAT

Unilever
v Series ﬂ m

#WomenOfUnilever #WomenEmpowerement

~

Stacey Grant

Head of CMI

In conversation with September 2023

i .%\@ Women of 11:00 SAT

Unilever
V Series ﬁ m

#WomenOfUnilever #WomenEmpowerement



Internal comms

Unelover

Falth ks

Work

Nathan Palm
Recognising the diversity of all our religions s -

Christianity

“Because of Jesus's Death & ressurection,
I have a parsanal relationship with God,
This shapes my purpose and enbates me Lo live with oy,
love and certain hope”




Internal comms

June 2023

SACQSP
Newsletter
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QUANTITY SURVEYING PROFESSION
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YOUR QUICK GUIDE TO

TRANSFERRING

TO A GEMS
PENSIONER

MEMBERSHIP




BTL
Portfolio




BTL On-trade

NATURAL SWEET WINES
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Order two glasses of Sunkissed Wine and
we will upgrade you to a bottle.

# N @ Not for sale to persons under the age of 18.
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COLOUR TO YOUR LIFE!

Order two glasses of Sunkissed Wine and
we will upgrade you to a bottle.

# N @ Not for sale to persons under the age of 18.
@ Not for sale to persons under the age of 18. !




d Summer Campaign

: Sunkisse

BTL

# N @ Not for sale to persons under the age of 18.




STOPS PIMPLES WHERE THEY START
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Benzac Teens Campaign
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f)igital
Portfolio




The Beachhouse Wines
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wherever The sun sels.

S’ www.thebeachhouse.co.za

S

wherever The sun sels.

www.thebeachhouse.co.za




Ubank App Campaign

Bank Smarter. .
Download the R il '
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