TrendER

Understanding
The Multifaceted
consumer

Market Research &
Advertising Agency



— Market research & advertising agency

We offer consumer research and creative communication.

This means that the distance between market research insights and
creative ideas is short, and therefore brands and marketers can
Immediately act on insights to achieve relevance and impact for

business objectives.
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We provide insights grounded In
robust automated science for
faster, smarter business decision
support
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— QOur research credentials

« We pioneered online consumer panels for research in AFRICA
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— Research capacity
Quantitative research

Face to face VOX POPS (BASIC INFORMATION
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Tell Us About It has a high response and compliancy rate. Our insights community has the capacity to
deliver a nationally representative sample size of n=500 to n=20 000 on a single project.




— Consumer Insights

We are champions in the systematic
Investigation into and study of materials and
sources, in order to establish facts, reach tos
learnings and conclusions about your #
consumers, business and your brands

We publish trends & consumer reports:
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HOW SOUTH AFRICAN WOMEN ARE REDEFINING
RESILIENCE IN LIFE AND WORK.
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JOB HOPPING AND LOYALTY
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|

¥ TrendER

we understand all levels of the market
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— Research projects
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SOUTH AFRICAN TOURISM
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SA heading for bumper holiday season o »
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DECEMBER HOLIDAYS
SOUTH AFRICANS PLAN TO SPEND MORE THIS YEAR @ NCA
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We cover the latest trends and insight for the nation. This is
proof through ongoing media coveragé national TV

broadcast and radio stations and we continue to be the point
of reference when it comes to local insights and trends.
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— Our Creative Approacr

CREATE

Understand the Consumer
Tension
Question conventions

IDENTIFY UNDERSTAND

Consumer behaviour  Peoples instinctive actions,
change or beliefs and set of values
development in a that are the basis of human
general direction. behaviour
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'FrendER OOH
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LOCAL UNDERSTANDING
CREATIVE RELEVANCE

.

LOCAL UNDERSTANDING.

-
pros CREATIVE RELEVANCE
market research & advertising agency |
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TrendER

Market research & advertising agency
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Ubank OOH
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Leroy Merlin New Store Launch OOH

Make your home
the best place to live
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Internal comms

Mvuyi Mntwapi
Head of Human Resources
Africa

In conversation with May 2023

e .}g Women of 11:00 SAT

Unilever
v Series ﬂ m

#WomenOfUnilever #WomenEmpowerement
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Stacey Grant

Head of CMI

In conversation with September 2023

i .%\@ Women of 11:00 SAT

Unilever
V Series ﬁ m

#WomenOfUnilever #WomenEmpowerement



Internal comms

Nathan Palmer
Christianity

Recognising the diversity of all our religions

“Because of Jesus's Death & ressurection,
I have a parsanal relationship with God,
This shapes my purpose and enbates me Lo live with oy,
love and certain hope”




Internal comms
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BTL On-trade

NATURAL SWEET WINES

;
' 4
4 { v
=" 4 ‘~ ” #; o / A i
4 e ~ Y Ny« " & >
4 . . o ;
\ s

Order two glasses of Sunkissed Wine and
we will upgrade you to a bottle.

# N @ Not for sale to persons under the age of 18.
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COLOUR TO YOUR LIFE!

Order two glasses of Sunkissed Wine and
we will upgrade you to a bottle.

# N @ Not for sale to persons under the age of 18.
@ Not for sale to persons under the age of 18. !




BTL: Sunkissed Summer Campaign




