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Advertising Agency




We believe in the power of truth, understanding and
insight to produce insight driven ideas that will help
solve some of our business and social challenges in
our market.

INSIGHT-DRIVEN IDEA!
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— Our Research Capacity

TrendER.
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of Infoquest
research agency
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— Our Research Capacity & Reach

ACCESS AFRICA'S | Through our online and mobile community of brand BASIC INFORMATION
40 K LONGEST RUNNING | influencers, infoQuest delivers valuable high-quality Insights

INSIGHTS COMMUNITY | to help clients make informed business decisions.
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(28 IN-DEPTH PROFILING AND EXTENSIVE DATA POINTS

® ; il = : Travel Tell Us About It has a high response and compliancy rate. Our insights community has the capacity to
& Basic &= Employment = Intemet & Media A deliver a nationally representative sample size of n=500 to n=20 000 on a single project.

# Home & Family i Finance (] Mobile & Health

automated science for faster, smarter business

=" Education ™ Shopping &= Automotive € Sport and Leisure We provide insights grounded in robust
GET IN TOUCH
decision support

We collect thousands of data points on panellists through the onboarding
process, in ongoing profiling campaigns, and from survey responses. Tre n d E R

www.frender.co.za (+27) 11 706 3060 mogorosi@trender.co.za



Our creativity is fueled by our
research capability and capacity




— Consumer Insights

We are champions in the systematic investigation
into and study of materials and sources, in order to
establish facts, reach to learnings and conclusions
about your consumers, business and your brands

We publish trends & consumer reports:

TrendER

Insight-driven Ideas

Mass Market
Financial
Behavours &
Trends
2021

We Understand The Market

| A TrendER Insights’ trend report
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— Our Creative Approach

Understand the Consumer
Tension
Question conventions

\\} IDENTIFY UNDERSTAND
| Consumer behaviour Peoples instinctive actions,
change or beliefs and set of values
development in a that are the basis of human

general direction. behaviour
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TrendER OOH

IrendER

LOCAL UNDERSTANDING.

CREATIVE RELEVANCE

market research & advertising agency

-

S
- N -
N
N

JCDecaux Africa | Promoting sustainability for good



Leroy Merlin New Store Launch OOH
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Make your home
the best place to live
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)YMERLIN.CO.ZA




Sunkissed Wines Summer Campaign RV’s
s

NATURAL SWEET WINES

NATURAL SWEET WINES
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_ Order two glasses of Sunkissed Wine and
P TN we will upgrade you to a bottle.

# N @ # N @ Not for sale to persons under the age of 18.
# N ® Not for sale to persons under the age of 18. Not for sale to persons under the age of 18. ,
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Sunkissed Summer Campaign
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MTYV Base Campaign




The Beachhouse Wines New Positioning
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wherever The sun Sels.

www.thebeachhouse.co.za

wherever The sun sels,

www.thebeachhouse.co.za




Ubank New App Launch

Bank Smarter.
Reilicadtnt A%
Jbank Banking Ap

Bank Smarter.

Download the -
Ubank Banking App. -
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Benzac Teens Campaign
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Ubank Save2Grow Campaign

save”GROW. |

SAVING
MADE EASY.

save’ GROW

SAVING
MADE EASY.
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Digital & Social Media

© Instagram. & V7

2 . .
\ sunkissed wines

1.984 likes 1.984 likes 1.984 likes

sam675 Hi!! #thebestwine

sam675 Hi!! #thebestwine sam675 Hi!! #thebestwine
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Digital & Social Media

© Instagram 74 © Instagram

N\ N
" .. thebeachhouse .\‘ thebeachhouse
' Cape Town, South Africa /" Ontario, Canada

oQvy | oQY
1.984 likes 1.984 likes

sam675 Hi!! #thebestwine sam675 Hi!! #thebestwine
SEE TRANSLATION SEE TRANSLATION
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1.984 likes

sam675 Hi!! #thebestwine
SEE TRANSLATION







