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Introduction
Our TrendER Insights’ analysts are urbanites and
culture curators capturing rare universal truths,
observing trends and documenting culture,
whilst creating playful moments with others all
over the continent — at the very heart of your
consumers and target market. We fuse
influential consumer insights and research with
unshakeable analytical thinking to produce
powerful business intelligence and brand
communication strategies.
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>>STAY HOME<<

November Blues: Shop the Blues away

November month serves as a period where
people reflect on the year and establish
whether they have reached their ‘New Year’s
Resolution’. During this period people are
feeling the ‘schlep’ of not reaching their goals,
but they are also hopeful for the new year that
lies ahead. With this hope, they prepare for the
festive season by spending money they have
saved up throughout the year.

The month of November has been known to all as
the month where many prepare for the end of year
celebration and various festivities. During this
month, many individuals and household tend to
spend most of their money leading into Christmas
and the new year.
The insight is simple, people spend more money
during this month, we also see this in the fact that
we have Black Friday during this month.
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Rest Bafethu
(Guys)

The fear of missing out has always had an impact on
our lives, both physically and financially. It has been
one tough year and upon self introspection one
needs to make the decision to really take a chill pill
when it comes to certain unnecessary spending and
indulging in certain activities. There is absolutely
nothing wrong in viewing the masses have fun
digitally at the comfort of your home, after all
lockdown has taught us how to stay home and find
activities to preoccupy the mind.

The modus operandi of spending money you don’t have
to impress people that don’t like you needs to come to
an end, rest bafethu(guys) rest! ‘AkhoNeed’ (there is no
need) to further wide the already existing financial
situation in the household. Another aspect one has to
ponder upon is the fact that the pandemic has stolen so
many people livelihood speaking in terms of job
security. Groove is a long-standing and on going aspect
in our lives there is truly no need to attend every event,
rest bafethu(Guys) rest.
We need to develop a mentality of accepting what our
circumstances are and become comfortable Knowing
that this will change and will not be stuck in a ruck
forevre, things are shaping day by day. However, the
key learning for this year is we all need to rest
bafethu(guys) we need to rest.

No Nut November: Test your Self-discipline

Many individuals love to partake in Challenges
that test their endurance and self-discipline.
These challenges, if not based on a viral trend,
are based on the notions of the month. The ‘No
Nut November’ challenge is set up by
individuals who feel that they have fallen prey to
the weakness of their flesh (body) and that they
need to take charge of their lives by ensuring
that they will not give in to the urges of the flesh.

The No Nut November is based on the notion
that you must not participate in any sexual
activities, be it oral-, masturbation, or any form
of sexual activities. What we can learn from this
is that people are constantly looking for ways
to challenge themselves and if succeeding in
these challenges they reward themselves in
various ways. Brands can contribute to the
wave of challenges by creating challenges of
their own.

‘Tis Festive in November

November is one of the most celebrated and
exciting months of the year. The arrival of
November is a reminder for many that the year
is done with and the end of year celebrations are
amongst us. Many people use this opportunity
to prepare for the end of year celebrations and
many start their celebrations during this time.
Many people are increasing their alcohol
consumption during this time and find every
reason to celebrate. During this time people are
keen to try out new alcoholic beverages so they
can have a clear list of items that they would like
to drink during festive season.

We note that people will consume alcohol
whether it is advertised to them or not, what
entices people during this time is the new kid
on the block. What new alcoholic beverage is
being released and does it fit with the image of
what I want to portray during this festive?

Pens Down Celebration

Many students are completing their end of year
exams and many insist on having a celebration
to indicate that the difficult academic year is
done with. During this time, many students have
various house parties and flock the clubs in
celebrations. During this time student’s braai
their access meat and try to consume all the
food they have left over from the year away from
home.

This is the time many students and young
people come up with fashion trends, dance
moves and plan the holiday ahead. During this
time students discuss the hip and happenings
of the world and bring attention to brands to
look out for during festive.

Black Friday: Yooh!! I cannot wait to Spend!

Many South Africans look forward to the last
Friday of November as it brings an early
Christmas of some sort. Black Friday is an event
that many save up for and look forward to as
many shops have special discounts on various
products on this last Friday of November.
The year 2020 brought about many behavioural
and shopping changes due to covid-19. The
question many people are asking is; are we
participating in the shopping craze this year and
how?

Many predict that the turn out will remain the
same as people are constantly looking for a
bargain and have already put money aside for
this activity. Many have noted that due to job
losses caused by the virus the participation will
be low, others are of the meaning that
participating in the Black Friday is the retail
therapy they need
By law shops are supposed to stick to social
distancing guidelines and people fear that this
will make the ques seem even longer,
especially
because
shops
can
only
accommodate 50% capacity. However, this will
not keep them from shopping.

Disclaimer

Our Services

This publication contains general information only. The views
and opinions in this publication should not be viewed as
professional advice with respect to your business. Before
making any decision or taking action that may affect your
finances or your business, you should consult a qualified
professional adviser.

TrendER Insights is an African consumer insights
research agency. We offer business intelligence
by following trends and surveying consumers to
gain a deeper understanding behind our
consumer motivations, beliefs, needs and
behaviours.

TrendER Insights shall not be responsible for any loss
whatsoever sustained by any person who relies on this
publication.
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