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Africa day on the 25th  is a celebration of 
 our diverse cultures, traditions and 
Africanism as a whole. It is truly a 
prestigious day for Africans, all over the 
globe.  It was a day worth the celebration as 
we watched African people of all races 
embrace the artful nature of our roots.  
 
As it is said, Africa’s the origin of all the 
worlds religions (this day ignited an 
interest, therein). Africa is truly the mother 
land.  
 
The scope of our greatness is deeply rooted 
and embedded here in AFRICA.  

AFRICA DAY 



African portraiture is about using 
technology to change perceptions.  
Photography and sharing platforms like 
Tumblr and Instagram are becoming 
increasingly accessed by young African’s. 
These tools are being used to celebrate 
the beauty of African people and their 
culture.  
We are accustomed to being looked down 
upon as a continent so technology and 
creative individuals are allowing people to 
see a much-needed alternative.  
The momentum in creating positive 
associations with Africa through creativity 
grew this month. 25 May was Africa Day. 

AFRICAN PORTRAITURE 



Violence against women reached 
extreme points this month with many 
marches taking place.  
People joined the conversation 
through social media posts that took 
the form of reposts, personal opinions 
and artwork that aims to empower 
people to support women instead of 
bring them down.  
The stand for women’s rights and well-
being is on the rise more so after tragic 
rapes and murders that happened this 
month.  

#MENARETRASH 



  
  
There is a need for dvertising to be more in line 
with what the audience resonate with and will 
understand. Communication needs to be more 
relevant and give the consumer a desire to 
interact. 
   
In the month MiWay Insurance launched a 
campaign competition with the result of the 
winner getting a herd of cattle (Real life cattle 
worth R250K). This is an aspect that will have 
benefit for the consumer and drives interest to 
find out more on this and get a qoute through the 
company.  
  
There has been a lot of social media conversations 
and people are enjoying the thought behind this 
initiative based that it hits home 
culturally...Unconventional 

UNCONVENTIONAL,  
THE NEW CONVENTIONAL 



Disclaimer 
  
This publication contains general information only. The views and opinions in this publication 
should not be viewed as professional advice with respect to your business. Before making 
any decision or taking action that may affect your finances or your business, you should 
consult a qualified professional adviser. 
TrendER Insights shall not be responsible for any loss whatsoever sustained by any person 
who relies on this publication. 
   
The use herein of trademarks that may be owned by others is not an assertion of ownership 
of such trademarks by TrendER Insights nor intended to imply an association between 
TrendER Insights and the lawful owners of such trademarks. 



About TrendER Insights   
 
TrendER Insights is an African consumer insights research agency. 
We follow trends and survey consumers to gain a deeper 
understanding behind the trends in our consumer environment.. 
 
Our services : 
 
•  Qualitative research 
•  Product sampling 
•  Neuromarketing 
•  Consumer journey mapping  
 
Contact: 
mogorosi@trender.co.za 
Itumeleng@trender.co.za  
(+27) 011 706 3060 
www.trender.co.za 
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