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•  Digital is a big part of the consumer’s life. 
However this element isn’t well-integrated into 
South Africa’s shopping environment. Pauline 
Saglio that spoke at the Design Indaba 2017, 
shows the beauty and importance of bringing 
digital into a shop. Through interactive 
experiences that will wow the consumer. 

Digital shop 



•  Shoko Tamura who showcased her Urban Play 
wearable tech jacket. At this year’s design 
Indaba she explained  that through fashion, 
the young consumer wishes to integrate the 
elements of music and lights. Enhancing their 
social experience and to express themselves 
more artistically.  

Wearable technology made funky 





•  People listen to music for all sorts of mood. 
However Marko Atishaari brought to light the 
use of music as precision medicine to treat 
health conditions. Music is vital for a person’s 
well-being as the elements that make the 
music all have a positive or negative effect on 
the brain.  

•  He further explains that strategically choosing 
music can induce sleep for example. Through 
the platform, the ‘ unwindsync project’. 

Music as medicine 



•  We saw how fabric can be used as a medium 
for telling a story. As a brand’s fabrics come 
from different places. It’s become a great 
opportunity to tell stories about where these 
fabrics come from and take the consumer on a 
journey to an entirely different place. 

Fabrication 





•  Cartoons before were very white and very 
American. African animation is about owning 
our heritage in the animation and film space. 
Telling authentic African stories that inspire our 
nation and even the world, as our animations 
are showcased to international audiences. 

African animation 



•  The young SA woman feels marginalized by 
stereotypes. We were made aware of these 
typical stereotypes, during an amazing live 
performance by The Foxy Five at the Design 
Indaba. 

•  The Foxy Five is a web-series that follows the 
lives of fictional young women in Cape Town. 
Explaining their stereotypes aren’t as bad as 
society makes them out to be and that there 
are better sides of each women. 

Female Margins 





•  Grace Jun spoke about  design for inclusion. It 
specifically tackles the need to make clothing, 
for people with disabilities or unique needs. 
These are people who are unfortunately often 
forgotten.  As we strive to live in an equal 
society, fashion is an important space to 
express this desire and to include.  

Fashion for everyone 



•  Nedbank had put up a challenge to emerging 
creative students to see money differently. 
While using their ingenuity to try and solve 
prevalent socio-economic challenges. This is 
part of their launch, the new Brand 
Repositioning. Using financial expertise to 
enable individuals, families, businesses and 
society to do good.  

•  The winning concept by Titus Khoza received 
R100 000 funding,  towards making a positive 
impact in the country.  

Reimagination  
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About TrendER Insights   
 
TrendER Insights is an African consumer insights research 
agency. We follow trends and survey consumers to gain a deeper 
understanding behind the trends in our consumer 
environment.. 
 
Our services : 
 
•  Qualitative research 
•  Product sampling 
•  Neuromarketing 
•  Consumer journey mapping  
 
Contact: 
mogorosi@trender.co.za 
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