
A 2015 TrendER Insights’ study 

TrendER 

‘Unlocking the human truth behind the trend’ 

A Black Man’s 
New Definition Of 
Success 



A	  shi&	  towards	  the	  	  
Next	  Genera*on	  	  

of	  successful	  Black	  men 



Research Methodology 
 
v  Research 
Research was conducted using a sample size of 150 
respondents 
Age 25-40,  Black males  in urban areas , LSM 6-10 
 
v  Digestion 
This phase involves the collection of all research data for 
analysis. In the digestion phase our trend analysts scrutinize all 
information received in order to export the data into relevant 
and meaningful insights.  This is where we ‘unlock the human 
truth behind the trend.’ 
 
v  Report 
In the report phase we use the research insights from the 
second phase to compile a consumer research report. These 
research reports are the tools designed to help marketers and 
brands gain a deeper understanding of the consumer market 
in their path to developing differentiating brand positioning, 
impactful communication and successful campaigns. 
 
 
 
 
 



Introduction The objective of this research report is to uncover what it means to be a 
successful black man in Africa today. We look into the changes in 
perceptions and how the modern Black African man has redefined 
success for himself. 
 
Some say success is,  “about defeating ones struggles to live highly.”  
 
However, success is defined by the individual. One individual may 
reflect on his life, acknowledge all that he has accomplished and 
believe he has succeeded, while another can do the same and still 
believe success is yet to be attained. 
 
There is a unique story behind each successful Black man. However 
their formula to success stems from common principles and set of 
beliefs.  
 
This is what we uncover to gain a deeper understanding of the driving 
forces behind success for the modern Black man. 
 



How do you think society portrays a successful Black 
man and do you agree? 



A typical modern successful man is still not given the credit that they 
deserve but instead have been turned into a gimmick. For example, the 
portraying of the current successful man as a BEE stereotype with  poor 
English fluency and a big belly, driving a big SUV car; with a family on 
the one hand and a young university student girlfriend on the other. 

Successful Black men have also been associated with terms that some 
respondents feel are misleading; terms such as “Black Diamonds”, 
which have negative connotations to them. 
These exemplifiers of successful Black men are not necessarily true 
reflections and can be  considered to be quite offensive to others. 
 
 



About TrendER 
 
TrendER Insights is a South African consumer insights research 
agency. We follow trends and survey consumers to gain a deeper 
understanding behind the trends in our consumer environment. 
 
South African planners and marketers have limited access to local 
insights and research.  TrendER Insights aims to bridge this gap and 
equip planners and marketers with the relevant South African 
insights from surveys conducted with local South African consumers. 
 
 
www.trender.co.za 
mogorosi@trender.co.za 
 



Disclaimer 
  
This publication contains general information only. The views and 
opinions in this publication should not be viewed as professional 
advice with respect to your business. Before making any decision or 
taking action that may affect your finances or your business, you 
should consult a qualified professional adviser. 
TrendER Insights shall not be responsible for any loss whatsoever 
sustained by any person who relies on this publication. 
   
The use herein of trademarks that may be owned by others is not an 
assertion of ownership of such trademarks by TrendER Insights nor 
intended to imply an association between TrendER Insights and the 
lawful owners of such trademarks. 
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